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Portfolio Evaluation

Academic: School Navigational Elements #Global Avg. #Audience Avg #CTA Avg.

GOAL 8 5.00 6.00 2.00

CAS AVERAGE USE 9.6 6.52 1.24 2.54
College of Arts and Sciences Main Site 9 5 5 3



3

Portfolio Evaluation

Academic: Departments and Programs Navigational Elements #Global Avg. #Audience Avg #CTA Avg.

GOAL 8 5.00 6.00 2.00

AVERAGE USE 9.75 6 2.5 2.88
Chemical & Biological Engineering 10 6 3 3

Civil, Structural and Environmental 
Engineering (CSEE)

11 7 3 3

Computer Science & Engineering 11 7 2 3

Department of Biomedical Engineering 8 4 2 3

Department of Electrical Engineering 10 6 4 3

Department of Industrial and Systems 
Engineering

10 6 2 3

Material Design and Innovation (MDI) 9 6 0 3

Mechanical and Aerospace Engineering 9 6 4 2
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New To UB | Informational

New to UB? Let’s get started Bulls!
Intro copy setting the stage of the mission 
and purpose of this collection of tasks. Make 
this appeal and come alive for your audience 
and get your key messages across. 

Resources for:

First-Year and Transfer Students
 STEP 1: Complete Orientation Data 

Form
 STEP 2: Submit Immunization Records
 STEP 3: Register for Classes
 STEP 4: Participate in Orientation
 STEP 5: Attend Welcome Weekend
 STEP 6: Learn about Year One

First-Year and Transfer 
Students
>New Student Checklist

International Students
>Learn about what to expect

Graduate Students
>Learn about what to expect

Frequently Asked Questions

Need Help?
>Orientation, Transition and 
Parent Programs
>International Student Services

https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/complete-the-orientation-data-form.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/complete-the-orientation-data-form.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/complete-the-orientation-data-form.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/submit-immunization-records.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/complete-the-orientation-data-form.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/register-for-classes.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/complete-the-orientation-data-form.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/orientation.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/complete-the-orientation-data-form.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/welcome-weekend.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/complete-the-orientation-data-form.html
https://www.buffalo.edu/studentlife/new-to-ub/first-year-and-transfer-students/year-one.html
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New To UB | Informational

When I tested this in 
mobile I trimmed the 
content length 
• to break better 
• Read tighter and be 

more scannable 

By toggling back and 
forth I got the best 
presentation for BOTH 
platforms
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Clubs and Activities
Get involved to make more friends, 
learn more skills and have more 
fun.

 Fitness and Recreation

 Find Ways to Get Involved

 Find a Club (UB Linked)

 Civic Engagement & 
Volunteering

 Get Involved Virtually

Events on Campus
Need a study break? Want to try 
something new, or just hang out 
with your friends? Check these out:

 Happening this week at UB

Our UB Traditions
Look forward to participating, 
meeting new friends and making 
lifetime memories

 UB Traditions

 Signature Events

 Get Involved Virtually

Living and Dining
Find the answers you need about 
where to live, eat and shop on 
campus.

Community Values
A diverse, safe and welcoming 
community

Staying Safe, Being 
Responsible
Understand your responsibilities as 
a UB student, and see how you 
can make safer choices.

 Staying Safe

 Know the Rules

Life on Campus| Lists

SEE ALL EVENTS
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Making Healthy Decisions
There is a strong connection 
between your well-being and 
academic success.

 Wellness Coaching

 Sleeping Well

 Healthy Eating

 Safer Sex

 Alcohol and Other Drugs

 Quit Smoking

 Personal Health Kit

Your Mental Balance
You are not alone. At UB, there is 
always someone who can help you

 Stress Management

 Self Help Resources

 Depression

 Mental/Emotional Well Being

 Mental Health Counseling

Medical Care
Learn how to get medical care, 
improve your wellness and make 
healthy choices.

 Available Care

 Pharmacy

 Health Insurance

Your Health | Lists

Wellness Tip. Can be 
evergreen or seasonal 
and maybe in the future 
randomize. Set up using 
the callout box. Or this 
can be your slideshow in 
highlight format 
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Skills for Success | Showcase Gallery

We believe in learning by doing.
Intro copy setting the stage of the mission 
and purpose of this collection of tasks. 
Make this appeal and come alive for your 
audience and get your key messages 
across. 

Life Skills Mentorship Leadership
Contact an Expert

Build Stronger 
Relationships

Experiential 
Learning

Career 
Exploration
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Help/Support| Informational

Who can help me?
You can solve many problems and issues 
yourself, using the resources on this site and 
throughout UB. And if you still need 
assistance, there’s always someone who can 
help you.

Emergency and Crisis Resources

Help with:
 Help By Topic

 Academic 
Advising

 Staying Well

 Emotional and 
Mental Health 
Support

 Religious and 
Spiritual Support

• Alcohol and Drug Overdose
• Emergency Funds
• Food Support
• Helping Students In Distress
• Reporting a Crime
• Suicide Intervention
• Unwanted Sexual Experience
• Victim Assistance

Help for:
 Graduate 

Students

 International 
Students

 Campus 
Residents

 Veterans

 LGBTQ+ 
students

 Students in 
Recovery
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The College | Marketing

Explore what makes the College a remarkable and vibrant place.
Intro copy setting the stage of the mission 
and purpose of this collection of tasks. Make 
this appeal and come alive for your audience 
and get your key messages across. 

About the 
College
 Liberal Arts at 

UB

 Meet the Dean

 Meet our New 
Faculty

 Diversity, Equity 
and Belonging

 College Stories

 Life in Buffalo

Departments and 
Programs
 Arts and 

Humanities

 Natural Sciences 
and Mathematics

 Social Sciences

Cultural 
Institutions

Contact Us

YOU MAY ALSO BE INTERESTED IN: > Future Faculty and Staff   > Current  Faculty and Staff
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Our School | Informational

Big thinking, creative freedom, inclusive.
Intro copy setting the stage of the mission 
and purpose of this collection of tasks. Make 
this appeal and come alive for your audience 
and get your key messages across. 

Departments

[World Class]
 Introducing 

SEAS

 By the Numbers

 From the Dean

 Strategic Plan

 Accreditations

 Professional 
Licensure and 
Certifications

• Biomedical Engineering
• Chemical and Biological 

Engineering 
• Civil, Structural and 

Environmental Engineering
• Computer Science and 

Engineering 
• Electrical Engineering 
• Engineering Education 
• Industrial and Systems 

Engineering 
• Materials Design and Innovation 
• Mechanical and Aerospace 

Engineering 

[Who we are]
 Our People

 Our Global 
Community

 Employment 
Opportunities

Visit and Explore 
 Find your 

Program

 SEAS Facilities 
and Buildings

 Plan a Visit

YOU MAY ALSO BE INTERESTED IN: > About the University  > Discover Buffalo-Niagara
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Future Undergrad Students
We are ready to show you 
everything that the College of Arts 
and Sciences has to offer.

 Start Exploring

 Plan a Visit

 Funding Your Degree

 For Accepted Students

Areas of study
 Departments and Programs 

 Choosing Your Major

 Combined Degree Programs

Future Grad Students 
Need a study break? Want to try 
something new, or just hang out 
with your friends? Check these out:

 Find a Graduate Degree

 Graduate Fairs and 
Information Sessions

 PhD Funding Opportunities

 Graduate Awards and 
Scholarships

 For International Graduate 
Students

For Graduate Students
 For Newly Admitted Graduate 

Students

 Prepare for Employment

Academic Opportunities
 Experiential Learning

 Undergraduate and Graduate 
Certificates

 Micro-credentials

 Summer and Winter 
Intersessions

 Supplemental Instruction

 Online Learning

Organizations
 College Ambassadors

 Social Impact Fellows

 Phi Beta Kappa Honor 
Society

 Women in Science and 
Engineering

Academics | Lists

Apply

Apply Now

Combined degrees programs allow 
students to complete two degrees in 
less time (and often with less cost) 
than the two degrees separately.

> Find out more about Combined 
Degree programs

Make sure the 
highlight topic is 
relevant to your key 
target audience

YOU MAY ALSO BE INTERESTED IN: > Current Students. > Current  Faculty and Staff
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Future Undergrad Students
 The First Year Experience

 Scholarships

 Student Ambassadors

 Admissions

 For Transfer Students

Areas of study
 Degree Programs

 Academic Advisement

Graduate Education
 Why study graduate 

engineering at UB

 Fields of Study

 Scholarships, Fellowships 
and Awards

 Graduate Internships

 Professional Development

Beyond the Classroom
 Undergrad Research

 Experiential Learning

 Global Programs

 Online Learning

 Micro-credentials

 For Entrepreneurs and 
Intrapreneurs

 Career Resources

 Continuing Your Education

Get Involved
 Undergraduate Student 

Events

 Student Clubs and 
Organizations

Academics | Lists

Apply

Apply Now

Combined We are committed 
to creating an inclusive and diverse 
community—one that will enrich 
engineering education and empower 
our students, faculty and staff to 
achieve their goals.

> Find out more about our 
commitment to inclusion

Make sure you are focusing your audience for each menu

Make sure the highlight topic is relevant to your key target audience

YOU MAY ALSO BE INTERESTED IN: > Current Students. > Current  Faculty and Staff
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Research | Marketing

How will you help us change the world?
Intro copy setting the stage of the mission 
and purpose of this collection of tasks. Make 
this appeal and come alive for your audience 
and get your key messages across. 

Our Research
 Research Areas

 Centers Institutes 
and Clinics

 Undergraduate 
Student Research

 Research News

Our Faculty 
 Faculty Experts

 Distinguished 
Visiting Scholars

 Faculty Funding 
and Award 
Resources

 Faculty 
Achievements

Find Faculty
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Research & Faculty | Enriched Menu: Informational

XXXXXXXXXXXXX
Intro copy setting the stage of the mission 
and purpose of this collection of tasks. Make 
this appeal and come alive for your audience 
and get your key messages across. 

Interdisciplinary Initiatives

Our Research
 Research 

Centers and 
Initiatives

 Research 
Areas by 
Department

 Research 
News

 Awards

 Patents

 Undergraduate 
Research

 At the Forefront of the Pandemic
 RENEW: Research and Education 

in eNergy, Environment and Water
 SMART: Sustainable Manufacturing 

and Advanced Robotic 
Technologies

 Global Health Equity
 Quantum Science and 

Technologies
 Transportation Research and 

Education

Our Faculty
 Faculty 

Directory

 Named 
Professors

 Meet New 
Faculty

 Women Faculty

 Diverse Faculty

 Faculty Honors 
and Awards

YOU MAY ALSO BE INTERESTED IN: > Research and Economic Development Gateway > Current Faculty and Staff
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Experiential Learning | Showcase Gallery

We believe in learning by doing.
Intro copy setting the stage of the mission 
and purpose of this collection of tasks. 
Make this appeal and come alive for your 
audience and get your key messages 
across. 

Service 
Learning

Undergrad 
Research

Venture 
Coaching

Contact an Expert

Study AbroadInternships
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Recommendations

• Declutter

• Order should tell a story

• Curate, deep link to valuable content

• Create curated clusters that make your content more 
scannable

• Don’t double navigation

- E.g. if you have Make a Gift as a CTA, don’t make it a Global 
nav

• Watch out for "Magic Transportation" 

- use related links or new window icons

• With strong IA you do not have to put HOME in the 
navigation (we user test, your audience knows how to get 
there)

• CTA Buttons are not nav items, they are calls to action like 
buy, give, make an appointment. They can live in the top 
nav or in context in menus

• Our People can nest under About Us 

• Keep the focus of your Info For menus to either all audience or 
all task

- Also use for intranets and internal resources

• Contact should 

- Go into the footer as a button

- Can also be in the relevant menus as a CTA button

• Choose menus that compliment the focus of the section

- Rollovers empower you to cluster like sections together

- Where relevant, you can use a mix of drop downs and enriched Nav 
menus

- Advice, marketing and coaching can be incorporated into the menus 
as relevant to the section

• Use contrasting colors to group and differentiate the purpose of 
sections (e.g. Admin Gateway, Alumni)

• Use your footer

- Items like employment, committees, policies and other reference 
materials work well there

- Social Media works more effectively in the footer
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Academic Departments, Programs, Research Centers and Labs
• Faculty can fold into Research Rollover (as 

applicable) in that case rename Faculty and 
Research. Publications can live here

• Academics Rollover can fold together 
Undergraduate and Graduate as well as 
Areas of study , Courses. Academic 
Opportunities (Experiential, study abroad, 
internships)

• Contact Button can live in footer and the 
About Us Rollover

• Rather than "People" separate your faculty 
(as appropriate) and use a Directory page 
under About for Administration and Staff (as 
well as folding in faculty via shared content)

• Facilities can be considered as a Nav item 

• As appropriate, Alumni can fold under 
information for. Meet our Alumni can go 
under about

• Info for should have a focus, either 
audiences OR resources

• Utilize Audience FOR pages to deliver 
content to internal audiences

• CTA are not nav items, they are calls to 
action like buy, give, Make an appointment. 
They can live in the top nav or in context in 
menus

• Use Academics or Education consistently

Recommendations
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